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2018 can be summarized as a successful, exciting 
and memorable year. Atlas Copco achieved record 
revenues, a record profit and continued to deliver 
value and innovation with the future in mind. 

http://www.atlascopcogroup.com


Atlas Copco in 2018
Record order intake, revenues and profit

Shareholders received BSEK 18 in ordinary dividend and extra distribution

Distribution of Epiroc AB to shareholders

Revenues, MSEK, 
2018

Operating margin, 
2018

Return on capital 
employed, 2018

+11%
95 363 22.2% 33%
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*  Figures for the years 2015–2016 are best 
estimated numbers, as the effects of the 
distribution of Epiroc and restatements for 
IFRS 15 are not fully reconciled.



This is how we do business
Atlas Copco is characterized by focused businesses, global presence, a strong, 
stable and growing service business, professional people, and an asset-light 
and flexible manufacturing setup. By providing professional service, technical 
competence and application knowledge the Group builds close customer 
relationships through direct, indirect and digital channels. Atlas Copco is 
committed to sustainable productivity, which means that we do everything we 
can to create lasting results with responsible use of resources – natural, human 
and financial resources.

Atlas Copco has a 
global reach with sales 

in more than

Sales and service is 
performed by employees 
with strong application 
and process knowledge.

countries
180

AGILITY
Atlas Copco has 

organized its operations 
to be able to quickly 

adapt to changes in the 
business climate.

Approximately

of the production cost 
of equipment represents 
purchased components.

75%

Great ideas drive innovation. Atlas Copco delivers cutting-edge technology in 
the form of safe, reliable and energy-efficient products designed to optimize 
customers’ productivity and competitive advantage. The Group’s high-quality 
service offerings ensure that the customers get the most out of every investment.

Industrial ideas that add value

Service

Increase the service offer, perform service for a larger proportion of the 
products we sell, and thereby give customers peace of mind.

People

Attract and develop qualified and 
motivated employees as well as 
create equal opportunities for a 

professional career.

Presence

Increase market presence and 
penetration, and expand the 

product and service offering in 
selected market segments.

Innovation

Invest in research and 
development and continuously 

launch new products and 
services that increase customers’ 

productivity.

Operational excellence

Continuously strive for improved 
operational performance with an 

efficient and responsible use of 
resources – human, natural 

and capital.

STRATEGIC PILLARS FOR GROWTH

DIGITALIZATION



Atlas Copco’s mission is to achieve sustainable, profitable growth. This means 
innovating with a long term perspective to minimize environmental impact. 
It means making sure employees are safe and healthy and that the company 
stays lean and efficient. It also includes growing in a way that is ethical, showing 
respect in all our interactions and with zero tolerance for corruption throughout 
the value chain. This is why all employees in Group companies, as well as business 
partners, are expected to adhere to the Atlas Copco Business Code of Practice. All 
employees are required to sign an annual compliance statement.

Growing in the right way

Our focus areas support our mission: 
Sustainable, profitable growth
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THIS IS ATLAS COPCO GROUP

Our goals
Atlas Copco sets ambitious goals to deliver sustainable,  
profitable growth. The goals have different time horizons:  
annual, three-year, a business cycle, and by 2030 for the  
longer-term ambitions. The baseline for measuring progress 
on the sustainability goals is 2018.

FINANCIAL

Revenue growth measured over a business cycle. Target: 8% 
Growth should primarily be organic, supported by selective acquisitions.

Sustained high return on capital employed by constantly striving for operational  
excellence and generating growth.

Earnings as dividends to shareholders. Target: 50%

PEOPLE

Percentage of Atlas Copco employees who believe there is opportunity for development,  
mobility and growth should be higher than the global benchmark by 2021. Target to be defined 
after employee survey in 2019.

Percentage of Atlas Copco employees who believe we have a work culture of respect, fairness  
and openness should be higher than the global benchmark by 2021. Target to be defined after 
employee survey in 2019.

Atlas Copco should have 30% female employees by 2030.

ETHICS

All Atlas Copco employees confirm compliance with the Business Code of Practice. 

All Atlas Copco employees are trained in the Business Code of Practice.

All Atlas Copco managers in risk countries lead trainings in the Business Code of Practice.

All significant suppliers confirm compliance with the Business Code of Practice.

All significant agents, contractors and distributors confirm compliance with the Business  
Code of Practice.  

PRODUCTS  
AND SERVICE

All projects for new or redesigned products have clear and specific targets set for reduced  
environmental impact by 2021.

Projects for new or redesigned products achieve significantly reduced environmental impact.
Target to be defined in 2019.

SAFETY  
AND WELL- 

BEING

Atlas Copco should have a balanced safety pyramid. To reduce and prevent future injuries, the  
objective is to increase the reporting of near misses and all types of injuries. The vision is zero injuries.

Percentage of Atlas Copco employees who believe they have a healthy working environment should 
be higher than the global benchmark by 2021. Target to be defined after employee survey in 2019.

THE  
ENVIRON MENT

CO2 emissions from energy in operations and transport of goods in relation to cost of sales 
should be reduced by 50% by 2030.

Continuous reduction of water consumption in relation to cost of sales.

Continuous reduction of total waste in relation to cost of sales. 

Continuous increase of significant direct suppliers that have an approved Environmental  
Management System.

Sustainable
profitable

growth

  Safety and
well-being

The Environment

Products and 
serviceProfitability

Ethics

People

Our growth is sustainable 
and profitable

Our culture of collaboration 
and inclusion drives our 
success

We are known for ethical 
behavior, openness and 
respect

Our products create lasting 
value and make a positive 
impact

The way we work 
contributes to our safety 
and well-being

Our processes minimize our 
impact on the environment

We grow, invest 
and distribute what 
we generate

We help each other 
grow and thrive

We act with 
honesty and 
integrity

We take a 
life-cycle approach 
to innovation

We look after each 
other’s well-being

We use resources 
responsibly

The Environment

Profitability

People

Ethics

Products and service

Safety and well-being

Vision Action



Water for All is Atlas Copco’s main community engagement initiative. Through 
the dedicated and passionate work of volunteering employees, Water for All 
funds projects which empower people through access to clean drinking water, 
sanitation and hygiene. All employee donations are matched with twice as much 
by Atlas Copco.
In 2018, more than 40 water and sanitation projects were implemented in 29 
countries in all parts of the world, in total reaching more than 330 000 people.

Water for All is the main community engagement initiative of both Atlas Copco and Epiroc. The 
numbers convey Water for All’s global achievements in 2018 including both companies.

Atlas Copco’s people management 
strategy is to attract, develop and retain 
qualified and motivated employees. Atlas 
Copco builds and promotes future-ready 
leaders who demonstrate key behaviors 
aligned with company values. Atlas 
Copco encourages employees to take 
accountability for their own development 
and holds leaders responsible for coaching 
their teams for high performance.

Passionate people create exceptional things

Water changes lives

Number of 
employees December 

31, 2018

36 862



Business areas 

COMPRESSOR TECHNIQUE
 The Compressor Technique business area provides compressed air solutions; 
industrial compressors, gas and process compressors and expanders, air and 
gas treatment equipment and air management systems. The business area 
has a global service network and innovates for sustainable productivity in 
the manufacturing, oil and gas, and process industries. Principal product 
development and manufacturing units are located in Belgium, the United 
States, China, India, Germany and Italy.

VACUUM TECHNIQUE
 The Vacuum Technique business area provides vacuum products, exhaust 
management systems, valves and related products. The main markets 
served are semiconductor and scientific as well as a wide range of industrial 
segments including chemical process industries, food packaging and paper 
handling. The business area has a global service network and innovates 
for sustainable productivity in order to further improve its customers’ 
performance. Principal product development and manufacturing units are 
located in the United Kingdom, Czech Republic, Germany, South Korea, 
China and Japan.

INDUSTRIAL TECHNIQUE
The Industrial Technique business area provides industrial power tools 
and systems, industrial assembly solutions, quality assurance products, 
software and service through a global network. The business area innovates 
for sustainable productivity for customers in the automotive and general 
industries, maintenance and vehicle service. Principal product development 
and manufacturing units are located in Sweden, Germany, Hungary, the 
United States, United Kingdom, France and Japan.

POWER TECHNIQUE
The Power Technique business area provides air, power and flow solutions 
through products such as mobile compressors, pumps, light towers and 
generators, along with a number of complementary products. It also 
offers specialty rental and provides services through a dedicated, global 
network. Power Technique innovates for sustainable productivity across 
multiple industries, including construction, manufacturing, oil and gas and 
exploration drilling. Principal product development and manufacturing units 
are located in: Belgium, Spain, the United States, China and India

* Figures for the years 2015–2016 are best estimated numbers, as the effects of the distribution of 
Epiroc and restatements for IFRS 15 are not fully reconciled.
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Compressor Technique
Revenues 2018:
MSEK 43 972

Share of revenue
46%

Vacuum Technique
Revenues 2018:
MSEK 22 007

Share of revenue
23%

Orders received, MSEK
Revenues, MSEK
Operating margin, %

Industrial Technique
Revenues 2018:
MSEK 17 933

Share of revenues
19%

Power Technique
Revenues 2018:
MSEK 12 042

Share of revenue
12%



Our organization

BOARD OF DIRECTORS

PRESIDENT AND CEO

GROUP MANAGEMENT
BUSINESS AREAS AND CORPORATE FUNCTIONS

DIVISIONS
Divisions generally conduct business through product 
companies, distribution centers and customer centers

COMPRESSOR TECHNIQUE
•  Compressor Technique 

Service
• Industrial Air
• Oil-free Air
• Professional Air
• Gas and Process
• Medical Gas Solutions
• Airtec

INDUSTRIAL TECHNIQUE
• Industrial Technique Service
•  MVI Tools and Assembly 

Systems
•  General Industry Tools and 

Assembly Systems
• Chicago Pneumatic Tools
•  Industrial Assembly 

Solutions

VACUUM TECHNIQUE
• Vacuum Technique Service
• Semiconductor Service
• Semiconductor
• Scientific Vacuum
• Industrial Vacuum

POWER TECHNIQUE
• Power Technique Service
• Specialty Rental
• Portable Air
• Power and Flow

Atlas Copco AB

105 23 Stockholm, Sweden
Phone: +46 8 743 80 00
Reg. no: 556014-2720

atlascopcogroup.com
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North America
Share: 24% 

Growth: +8%

South America
Share: 4% 

Growth: +11%

Europe
Share: 31% 

Growth: +8%

Africa/Middle East
Share: 6% 

Growth: –2%

Asia/Oceania 
Share: 35% 

Growth: +4%

Orders received by region and order 
growth in local currency in 2018

http://www.atlascopcogroup.com

